
CORPORATE
SURVEY ASIAN PACIFIC AMERICANS

FASTEST GROWING POPULATION NEEDS MORE ATTENTION FROM CORPORATE AMERICA

METHODOLOGY: 
Asia Society partnered with Proximo Consulting, a third-party survey vendor, to facilitate a two-part evaluation process. In one part, a targeted employee survey provided APA employees with an opportunity to communicate their experiences around how well their company develops and promotes Asian Paci�c American employees, and how well 
it supports APA culture and community. Simultaneously, Corporate Diversity Of�cers from each participating company described the programs, policies, and activities they are most excited about that support Asian Paci�c American employees. The Asia Society’s 2013 Asian Paci�c Americans Corporate Survey process included responses from 
thousands of Asian Paci�c American employees from the ranks of the Fortune 500 and similar-sized companies. The employee survey measured key dimensions of the work environment for Asian Paci�c American employees, including Leadership and Company Image, Professional Growth & Development, Involvement in the Asian Paci�c 
American Community, Diversity, The Job Itself, and Overall Satisfaction.
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APAs say they either don’t feel a sense 
of belonging as an APA employee of 
their company or are indifferent.

40%

Cultural acceptance is the 

#1 DRIVER 
of engagement in the workplace for 
APAs, more important than opportunities 
for career growth and development.

#1
Companies are not fully leveraging the expertise and 
background of APAs in engaging with APA customers or 
customers from Asia.

54%
Only about half of APAs say that their 
companies draw on them to engage APA 
customers or customers from Asia

APAs are feeling good about growth and 
development prospects, A 4 POINT PERCENTAGE 
INCREASE COMPARED TO LAST YEAR.

61% +4%
APAs say they really care 
about their company’s 
overall success

90%

APAs bring with them a unique cultural heritage. Companies need to 
dedicate more resources to training and grooming this high-potential 
group so they can effectively seize leadership opportunities as they 
grow into their careers.

APAs are the fastest growing population- According to US Census 
bureau, the APA population grew by almost 50% IN A DECADE.

APAs say that their company provides 
leadership development programs 
and skill building opportunities 
tailored speci�cally for APAs.

ONLY43%IN TEN YEARS
50%


